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• Our vision is that no one 
should be seriously injured 
or killed in a new Volvo Car 
by 2020 

Protecting 
Environment

• Our commitment to have put 

1 million electrified vehicles on 

the roads by 2025

Quality of life

• Our vision to give back 1 week 

quality time per-year through a 

new Volvo car by 2025

Our purpose is reinforced through

Making Cars 
Safer 
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RESOURCE EFFICIENT BUSINESS
By using our resources efficiently we minimise the environmental impact of our operations. We not 

only focus on water, energy, waste and air emissions (CO2 and

other emissions) in our own operations, but also plan to increasingly put more 

demands on our business partners.

OUR COMMITMENT

CLIMATE NEUTRAL OPERATIONS BY 2025

We aim to be climate-neutral (in terms of CO2) in all our own manufacturing operations by 2025. This is a global 

commitment that we will achieve through energy efficiency and by securing climate neutral energy supplies.
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• Stora Enso

• Eoliennes

• Peintures à l’eau

• Panneaux solaires

• Production de la V60 Hybride



The Polestar 
Production 
Centre

Polestar is currently building a 

state of the art car factory in 

Chengdu, China. The facility will 

also incorporate a customer 

visiting centre ...



LIFE-CYCLE PERFORMANCE
This topic is about reducing the impact our products have on our planet and providing people with 

sustainable mobility solutions. Volvo Cars takes a life-cycle perspective in this aspect. For us, it is 

not only about tail-pipe emissions, but also about being a company at the forefront when it comes to 

providing sustainable products and also embracing topics such as sustainable materials and 

remanufacturing.

OUR COMMITMENT

1 MILLION ELECTRIFIED VEHICLES SOLD BY 2025

Our aim is to have put up to 1 million electrified vehicles on the road by 2025. This is an accumulated figure for 

all our plug-in hybrids and battery electric vehicles sold over time. The milestone will be achieved by offering new 

electric vehicles, a broader plug-in hybrid offer and by promoting market acceptance.
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• History in electrification; it began in 2010 when 
the C30 Electric This triggered a fruitful 
partnership with Siemens and a lot of useful 
learnings were made for the future. 

• Then we launched the V60 D6 Plug-in Hybrid in 
2012, which became a success in several 
European markets. Later also extended with the 
D5 version. 

• So – we have had electrified cars on the roads for 
quiet some time which gives us the competence 
to build next-generation PHEVs and BEVs.

• Link between Connectivity and Electrification –
we are developing connectivity services to enable 
drivers of chargeable cars to find and pay for 
charging. 

• Link between Safety and electrification – we are 
of course developing our new all-electric cars with 
safety first in mind.

History
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• From 2019 every Volvo car launched will have an electric motor, marking the 
historic end of cars that only have an internal combustion engine.

• As part of its strategy, Volvo Cars will launch five fully electric vehicles between 
2019 and 2021. Three of these cars will be Volvo models and two will be 
Polestar performance cars. These cars will be supplemented by a range of plug 
in hybrid and mild hybrid options on all models, representing one of the 
broadest electrified car offerings of any car maker.

• These five cars will be supplemented by a range of petrol and diesel plug in 
hybrid and mild hybrid 48 volt options on all models, representing one of the 
broadest electrified car offerings of any car maker.

Electrification strategy



• 48V mildHybrid system for petrol and diesel

• Recovers Brake energy

• Improves CO2

• Improves response

• Refinement of Stop-Start
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• 400V Plug-In Hybrid

• ~50km pure electric range

• <50g CO2 (NEDC)

• Pure, Power and Hybrid drive modes

• S90, V90, XC90, V60 (2), XC40 en 2019



• 5 All Electric cars by 2021

• 2 Polestar

• 3 Volvo

• Competitive range

• Various powerlevels
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Polestar 1

—

Electric Performance Hybrid 600 horsepower

1000 Nm of torque 150 km range on pure electric

Carbon Fibre body panels Torque Vectoring

Öhlins suspension Akebono brakes





• All Volvos launched from 2019 will have an electric motor

• Volvo Cars will launch its first fully electric car in 2019

• Volvo will also launch a range of plug-in hybrids and mild hybrids

• In the future there will be no Volvo cars without an electric motor – pure ICE cars will 
be gradually phased out

• Volvo will have sold 1 million electrified cars by 2025

• We are extending the PHEV offer for the S60 and V60 models with a new T6 Twin 
Engine option.

• XC40 T5 TwE / PHEV will go into production during early 2019 – based on the all-new 
1.5l 3-cyl engine

• The Polestar 1 will go into production mid-2019; a 600hp PHEV with 150km of electric 
range

Electrification strategy
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• Hardware, software, people



Car sharing sunfleet

CARE BY VOLVO



DIVERSE & INCLUSIVE CULTURE
We have a unique and open culture and strive to be a truly global and diverse company by promoting 

inclusiveness and leading by example. Diversity and inclusion is about attracting and leveraging on 

people with different competencies, backgrounds, culture, gender, experience and personalities as 

a means to build an innovative, ethical and inclusive global culture and organisation. We believe 

this ultimately makes our products better and our business more successful. Our leaders are the role 

models in these efforts.

OUR COMMITMENT

35% INTERNATIONALLY DIVERSE LEADERS & 35% FEMALE LEADERS BY 2020

Volvo Cars is committed to ensuring that all leaders promote new perspectives in order to build a global, dynamic and 

respectful working environment. This will be achieved through strengthened action plans focusing on inclusiveness, 

gender balance and international experience as well as recruitment, leadership and employer branding. By 2020, 

targets are that 35% of our top 300 managers should be non-Swedish nationals and 35% of our leading positions 

should be held by women.
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PARTNER IN SUSTAINABLE DEVELOPMENT
We want to play our part in society, but realise that we are restricted in individually creating a better 

world. By forming partnerships with global organisations and cooperating to achieve common 

objectives, we can collectively optimise our positive societal contribution.

OUR COMMITMENT

ENGAGE IN CORPORATE PARTNERSHIPS

We will continue to cooperate and partner with key organisations on a global or national level with the objective 

of promoting sustainable development.
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• Volvo Personal Service : La transformation continue aussi au niveau du service 
après-vente avec une nouvelle expérience et approche envers la clientèle : 
l’implémentation continue

• Volvo Retail Experience : en 2017 nous avons eu la transformation chez
Autopolis et en 2018 ce sera le tour du garage Collé avec un tout nouveau projet
stand alone. 

• HR90

2018 : VOLVO on the move




